


You Are Most Welcome to Visit!

Exhibitors Back Office
Statistics, Company Data Management, 
Password Management, Products 
Management, Inquiry Management, Buyers’ 
Visit Management, Buyer invitation letter 
including the detailed booth map, Product 
Approval and Management for the New 
Product Launch.

Buyers Back Office
Statistics, Buyers Management, Password 
Management, Inquiry Management, Schedule 
Management.

General Viewers
About the Show, Exhibitors List, Products 
Research, Exhibitors Registration, Visitors 
Registration, Media Registration, News, 
guiding system, Download Materials, 
Advertisement Link

Taiwan Electrical and Electronic Manufacturers’ Association

TEL:886-2-87926666 ext.264  FAX:886-2-87926135  E-mail:alan@teema.org.tw

Exhibition

TAITRONICS
2010/10/11-14

Passive Components, Active Components, Flexible Electronics, Cells, Batteries & Power Supplies, LED Components & Applications,
Meters & Instruments, Industrial Process & Manufacturing Equipment, Wires & Cables, RFID, Safety & Security, Consumer 
Electronics

TAIWAN RFID 
2010/10/11-14 RFID Products: Tags, Antenna, Reader, Printer, Components, Sensor, Module, System Integration, Software.

BROBAND TAIWAN
2010/10/11-14

Wireless, Broadband, FTTx, Telecommunication Components, Equipment, Testing Services.

AUTOTRONICS
2011/4/12-15

Vehicle-Mount Computer, Automobile Electronic Products, Suspension, Chassis & Brake Control Systems, Automobile Body Electrical 
Systems, Engine Management & Power Train Systems, Automobile Electronic Components & Parts, Automobile Semiconductors,
Multimedia Telematics / Drive Information Systems, GPS Products, LED Products, Testing Equipment & Services, Production 
Equipment for Automobile Electronics

Exhibit Profile

FUNCTIONS

A combination of the real exhibition and the virtual e-fair in Taipei will provide better satisfaction for the buyers’ purchasing needs. It will 

create additional value-added effects. 

Identical with the actual exhibition, the classified product areas are more convenient for buyers to search target products; while 

exhibitors can update at any time their corporate information and product catalogues enabling the buyer to get the latest activities and 

information. 

The four-day exhibition period can be extended to one year as if buyers are enjoying on-site visit and doing the one-stop shopping from 

their offices.  

The exhibitor can efficiently invite their target customers to visit their booth by sending the invitation letter that includes the detailed 

booth map and direction.

Prior to the exhibition, the buyer can learn in advance the exhibition theme, exhibitor’s products and relevant information as well as 

familiarize beforehand the on-site environment and layout enabling them to conduct advance visit appointment.

They can also inquire at any time the interested suppliers and products.

During the exhibition, in TEEMA service booth, the buyer can use a real-time guiding system generated by TEEMA to search the target 

exhibitors and plan the most effective tour routes to visit them.

After the exhibition, the exhibitor can use our message mechanism to contact directly with the supplier and trace the progress. 

TEEMA ONLINE features


